MMRSB0910-8.gxp 7/15/09 5:38 PM Page$

2009/10
IS SPONSORED BY

Advertising

# :Prime Access| ? vrtccom
', 00 ' URBAN MAJORITY™ ADVERTIQSG W K&L simple & ?;Fsom/

YOUNG &

RUBICAM °

BRANDS l@

URBAN EIN SOF Communications
CALIL®

. Translation
ztluu-ﬁ RPlus
TECHNOLOGIES 1.c

Interviewing
Service of
America, Inc.

S



MMRSB0910-8.gxp 7/15/09 5:38 PM Page$

THE SOURCE BOOK OF MULTICULTURAL EXPERTS 2009/10

Copyright 2009, Multicultural Marketing Resources, Inc.
All rights reserved.

The Source Book of Multicultural Experts

Editor and Publisher
Lisa Skriloff

Designer
Harriet R. Goren

Cover Design
Prime Access, Inc.

Managing Editor/Ad Sales Manager
Yartish Bullock-Okeke

Sales/PR Manager
Phyllis Rush

Account Executive
Agata W. Porter

Marketing Intern
Jessica Garcia

Proofreader
Leonard Skriloff

Published by:

Multicultural Marketing Resources, Inc. ISBN: 978-0-9817923-1-6

101 Fifth Avenue, Suite 10B “ 55995
ISSN 1534-357X

New York, NY 10003

Ph. 212-242-3351

Fx. 212-691-5969
ISBN 978-0-9817923-1-6
"Multicultural Marketing Resources," the Multicultural Marketing Resources logo, "The Source
Book of Multicultural Experts," "Multicultural Travel News," "Multicultural Speakers Showcase,"

lisa@multicultural.com
"Multicultural Marketing News," and "MMRNews" are trademarks and/or service marks of

www.multicultural.com
09817792
Multicultural Marketing Resources, Inc.

Lisa Skriloff, President

All information provided in this Source Book of Multicultural Experts ("Source Book") is provided AS IS,
WITHOUT ANY WARRANTY OF ANY KIND, EXPRESS OR IMPLIED, INCLUDING, BUT NOT LIMIT-
ED TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PUR-
POSE, OR NON-INFRINGEMEN'T.

Multicultural Marketing Resources, Inc. ("MMR") makes no claims or representations as to the accuracy, com-
pleteness, truth, or non-infringement of any information contained in The Source Book. Under no circum-
stances shall MMR be liable to you for any special or consequential damages that result from your use of, or
inability to use, the information in The Source Book. In no event shall MMR's liability to any party for all
damages, losses, and causes of action exceed the list price of The Source Book. Note: Applicable law may not
allow the exclusion of implied warranties, or the limitation or exclusion of liability or incidental or consequen-
tial damages, so the above exclusions may not apply to you.
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Lisa Skriloff, . .

President, Established by Lisa
Muliicultural  Skriloff, founder and
Marketing president, in 1994,

Resources, Inc. . .
Multicultural Marketing

Resources, Inc. is a public relations
and marketing company represent-
ing multicultural newsmakers. We
work with the nation's leading
experts in marketing to Hispanic,
Asian American, African American,
Eastern European,

Corporate  Gay/Lesbian, peo-
marketers will ple with disabilities
find expert and other niche
companies to markets, as well as
help them  businesses owned

reach ethnic
consumers or

by women and
minorities and cor-

forge business porations with
alliances.  diversity initiatives.
MMR  connects

these companies with corporations
who target niche markets and with
journalists who seek expert sources.

Now in its 12th year, The Source
Book of Multicultural Experts provides
contact information for companies
that are either owned by minorities
or women or have expertise in reach-
ing them, supplying journalists with
diverse sources and businesses with
resources and partners to target mul-
ticultural consumers.

For journalists, this guide offers a
wealth of resources for Hispanic

About The Source Book of Multicultural Experts
and Multicultural Marketing Resources, Inc.

Heritage Month (September 15 -
October 15), Black History Month
(February), Women's History Month
(March), Asian Pacific American
Heritage Month (May), Gay and
Lesbian Pride Month (June) and
National Disability Employment
Awareness Month (October) as well
as for year-round coverage of a
diverse America.

Marketers will find resources to
reach ethnic consumers, leads to new
clients and contacts for possible busi-
ness alliances. Human resource and
purchasing executives will find ven-
dors and suppliers that are women-
or minority-owned.
What's Inside?

This handbook
of resources pro-
vides  lists  of
experts in a wide
range of indus-

For journalists,
this guide
offers a wealth
of resources
for year-round

tries, business coverage of a
leaders who are diverse
minorities and America.

women and reli-
able sources of information on
multicultural marketing and the
demographics of the new America.
How to Use The Source Book
Knowledgeable experts are listed
in several cross-referenced sections.
The Alphabetical listing helps you
find a company or individual you

&
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may have heard about and wish to

locate. Or search under the Market

sections when you want to focus on a

particular ethnic market. Use the

Industry Expertise section to gather

resources specific to your business

category. Visit the Source Book on
the web at www.multicultural.com to
link directly to each expert’s website.

Need more help locating a source?

Just give us a call and we'll be glad to
suggest a few contacts for you.

In addition to the Source Book MMR also

offers:

* MMRNews — Our newswire fea-
tures announcements and infor-
mation on marketing to multi-
cultural  markets, as well
as upcoming multicultural events
and conferences. For
a free subscription visit
www.multicultural.com.

Multicultural

story ideas and helps executives
form business alliances.

e The Multicultural Marketing
Resources Library/Consulting
Services: MMR’s Library is a re-
source for new and experienced
marketers whose companies tar-
get niche markets and have
diversity initiatives.

* Multicultural Speakers Show-
case, located on our website,
www.multicultural.com, features
experts who are available to
speak on a wide range of multi-
cultural topics at conferences,
symposiums and events around
the country.

¢ Public Relations: MMR represents
the top ad agencies, research

firms and ethnic media

companies that target mul-
ticultural consumers.

- Marketing
Companies can  send Ragoyrces, Inc. For More Information
press  releases  via is a public Visit our web site at
MMRNews to our Press relations and Wwww.multicultural.com for
List (2,000) or our list of ~ marketing  profiles of over 500 other
Multicultural Industry company companies featured in past

Influentials (8,500).

* Our quarterly digital
newsletter, Multicultural
Marketing News, pro-
vides journalists with leads and

representing
multicultural
newsmakers.

issues of our newsletter,
Multicultural Marketing  Neuws.
Or call us at 212-242-3351 for
a referral to any of the 8,500
resources in our database.

Lisa G. Skriloff
President

Contact information:

Multicultural Marketing Resources, Inc.
101 Fifth Ave., Ste. 10B

New York, NY 10003

Ph. 212-242-3351

Fx. 212-691-5969
lisa@multicultural.com
www.multicultural.com
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